
Translation 
 

New Developments for “CHUGAI ONCOLOGY”: 
Establishment of “Cancer Information Guide,” a Website for Patients 

 

June 11, 2009 (Tokyo) - Chugai Pharmaceutical Co., Ltd. [Head Office: Chuo-ku, Tokyo; 

President: Osamu Nagayama] (hereafter, “Chugai”) announced today the launch of “Cancer 

Information Guide,” a new website that promotes “the implementation of cancer treatment that 

allows patients to confront their diseases proactively with hope”, a mission Chugai embraces as 

the leading pharmaceutical company in oncology. The website employs the Navigation 

method—the first in the industry—to provide information on cancer treatment and psychological 

care suited to each patient’s condition. Medical specialists provide step-by-step explanations in 

an easy tounderstand manner. 

 

At the same time, the website for healthcare professionals has also been updated to make it 

easier to access and understand. In addition, the advertisement in the oncology sector which we 

have been showing since 2005 has been replaced with a new version. Specifically, “And to the 

site of medicine” has been changed to “Our wish” to show Chugai’s commitment to contribute 

to creating an environment that enables patients to confront cancer treatment with hope. From 

here on, we will be using this new advertisement in a variety of situations. 

 

As the leading pharmaceutical company in oncology, Chugai will continue to carry out activities 

that will be trusted and valued not only by healthcare professionals but also by patients and their 

families. 

 

“Cancer Information Guide,” a website for patients (http://gan-guide.jp) 

Prior to creating the “Cancer Information Guide”, Chugai conducted an interview and an online 

survey with members of cancer patient groups to investigate what sort of information patients 

were looking for. Our findings revealed the following: 

 The Internet has all sorts of information mixed in, making it difficult to reach useful 

information. 

 Basic medical knowledge is needed to understand scientific information and to engage in 

smooth communication with doctors. 

 Knowledge and experience are needed to make good use of the Internet 

 

To solve these problems, Chugai felt it essential to (a) make standard treatment widespread and 

to improve access to necessary and relevant information; (b) create an environment that allows 

patients to obtain, select and understand information on treatments that are optimally suited for 

them as well as on various support measures so that they can face up to cancer with hope, and 

(c) provide the skills to utilize the Internet for protecting their own lives and living their own life. We 

therefore decided to establish a website. 



To provide useful information to patients, the “Cancer Information Guide” asked three medical 

specialists to write articles and provide supervision from their unique standpoints. 

 Information on the disease and the best treatment that patients can receive at the present time 

(standard treatment), and ways to care for the body 

Dr. Tetsuichiro Muto, Hospital Director Emeritus and Medical Director, the Cancer Institute 

Hospital of the Japanese Foundation for Cancer Research 

 Things the patients and their families should know about (tips on making treatment proceed 

successfully; social systems; psychological care, etc.) 

Dr. Minoru Kamata, Honorary President, Suwa Chuo Hospital 

 Gathering information using the Internet (types and characteristics of websites; how to judge the 

quality of information; search sites that are essential to information gathering and methods of 

using search tools, etc.) 

Dr. Kunio Suwa, Professor of Clinical Engineering, Teikyo Junior College 

 

Website for healthcare professionals (http://www.chugai-pharm.co.jp/hc/oncology/domain) 

Prior to establishing the “Cancer Information Guide,” we also updated our website catering to 

healthcare professionals. The way to access various contents has been made clearer, such as “By 

type of cancer” and “By stakeholders.” At the same time, the website incorporates mechanisms for 

swiftly providing the latest information, without any time lags, to healthcare professionals who for 

some reason can not attend international conferences and domestic events. The content has 

therefore been made richer and more relevant to users. 

 

Advertisement in the oncology sector (“Our wish” version) 

One thing we kept in mind in creating a new advertisement was to make it from the patients’ 

perspectives. Chugai carries out a range of activities for treating cancer that allows patients to face up 

to cancer with hope, such as providing information on R&D and production of innovative 

pharmaceutical products as well as holding various types of seminars. We named these activities 

“Chugai Oncology.” We then created a visual and ad copy to express our thoughts behind it. A blue 

spherical object, which shines inside the palm of a hand that is being gently extended, symbolizes the 

hopes of everyone who is fighting cancer, including the patients and their families as well as 

healthcare professionals. The closing copy, “Together, at the frontline of cancer treatment-Chugai 

Oncology” shows the determination of Chugai, of its hopes to contribute to the spread of the latest 

cancer treatment founded on EBM (standard treatment), so that all healthcare professionals can face 

up to cancer, together with their patients. 

 

Chugai feels that “a pharmaceutical company is an entity involved not only in manufacturing and 

distribution of drugs but also in providing information related to these drugs; and as such, it is 

responsible for the quality and information of drugs.” Based on this view, we intend to use the 

Internet as the primary means to promptly deliver accurate information to healthcare professionals 

as well as patients and their families, thereby contributing to promoting communication between 

patients and healthcare professionals, enhancing compliance, and ultimately to promoting the 

proper use of drugs. 
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